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Elevator speech for the P4H Network
For experts

Audience. Experts in the overlapping fields of social health protection and health financing or in related areas.

What is an elevator speech? An elevator speech is usually spoken (not written), and aims to intrigue the listener, be easy to listen to, and be easy to remember. It should take 2 minutes at most to deliver.

How can I use the elevator speech? 
· You can use the elevator speech to give someone a brief review of the P4H Network’s reason for being and to entice others to learn more.  
· You can adapt the elevator speech to a specific situation.
· You could transition from a question someone asks you to your prepared answer with a generic line like this: “I like to answer that question like this.” Then you go to the problem-solution statement comprising the start of the elevator speech. 

	Catastrophic health expenditure, or CHE, and unmet needs are two parts of a wider problem: lack of financial protection. Data from 2017 show that CHE affected 996 million people. Tackling these problems is the P4H Network’s goal. We help countries reform social health protection and health financing systems using an intersectoral approach. P4H member institutions – 19 and growing – find solutions with national policy makers. 
The P4H Network provides the expert community the following services and products:  	Comment by ORTIZ, Christine: If this is for use by the CD-c or the CD-e , our contribution to collaborations and leadership is not visible.
1/ Collaborations. P4H focal persons in countries and regions bring together institutions, groups and individuals working in various sectors. 
2/ Leadership. The Leadership for Universal Health Coverage (L4UHC) programme helps senior decision makers boost their leadership skills, build trust and foster networking.
3/ Knowledge sharing. P4H widely shares and fosters knowledge on its unique digital platform,  www.p4h.world, in webinars and on social media.
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